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(Japanese expression ver.)

[BHTH L

(English expression ver.)

“Pretending to “for you”, the performance.”

(Japanese expression ver.)
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Wow,
(English expression ver.)

“Pretending to “for you”, the performance.”

“2 years ago released product was enough satisfied for my use.

2 years ago released product is more hi cost-performance rather than current brand-new
product because material cost low before inflation, function enough, quality hi, retail price is
very low, so that it's very good one for us customers!!

Because of above the same reason, we can say that second hand, used house is better rather
than new product house, the possibility we have. Certainly repairing house costs us-
Already abroad buyers noticing at it, even if spending repairing cost, former made in Japan,

the used one collecting, the tendency is obvious some media said.



Despite of so, why does each makers continue to release now products?

Inside it stays hidden secret trick of “for you” there.

Like a, at the start of my speech had said, “2 years ago released product was enough satisfied
for my use”, however, during this 2 years term, each year twice, each half year term once,
new products released continuously.

“new product contains several useful new functions, when missing it, it" s very big loss for
you, only you gets missed. But if you accept it, you can keep top runner of this era, bravo!!”
Like thus, or threating, pulling down, or pumping up, lifting up, “New products=more
superior, more functional, more grade up one”, by using these fixed, stamped thoughts of
general people, they have done a “for you” position talk.

Market research data also is patchworked by for them convenience one, customers get
shown, customers get agreed.

But it s not agreement, but merely only get faked.

Is it allowed, acceptable to rewrite, remake, edit data or not?

Then a, why they push sales new products so faky?

Because it" s not by new technology coming out, not by customer living life getting well, but
by merely only reaching to own company" s target profit plan.

More concretely will explain,

Before actual sales price down of current model, for keeping actual sales price, for reaching
to target profit plan, they release new model, the cause only. From my past experience+*

In former company, as a product planning staff, [ had done a above the same behavior, so
that [ know it”

“Wow, you are just the faker, hey you, Darling!!”

“madam Poholo Sir, in this world is not angel word, but a devil world. so that a man has to
be little bit gang or pervert guy, must be, madam!!”

“Hey, Nepali, you sometimes say nice opinion, An?”



